
Zhaldak, Hanna

Article

Determination of features of development of modern
theories of management

Reference: Zhaldak, Hanna (2021). Determination of features of development of modern
theories of management. In: Technology audit and production reserves 1 (4/57), S. 10 - 13.
http://journals.uran.ua/tarp/article/download/225380/225606/514697.
doi:10.15587/2706-5448.2021.225380.

This Version is available at:
http://hdl.handle.net/11159/6819

Kontakt/Contact
ZBW – Leibniz-Informationszentrum Wirtschaft/Leibniz Information Centre for Economics
Düsternbrooker Weg 120
24105 Kiel (Germany)
E-Mail: rights[at]zbw.eu
https://www.zbw.eu/econis-archiv/

Standard-Nutzungsbedingungen:
Dieses Dokument darf zu eigenen wissenschaftlichen Zwecken
und zum Privatgebrauch gespeichert und kopiert werden. Sie
dürfen dieses Dokument nicht für öffentliche oder kommerzielle
Zwecke vervielfältigen, öffentlich ausstellen, aufführen, vertreiben
oder anderweitig nutzen. Sofern für das Dokument eine Open-
Content-Lizenz verwendet wurde, so gelten abweichend von diesen
Nutzungsbedingungen die in der Lizenz gewährten Nutzungsrechte.

Terms of use:
This document may be saved and copied for your personal
and scholarly purposes. You are not to copy it for public or
commercial purposes, to exhibit the document in public, to
perform, distribute or otherwise use the document in public. If
the document is made available under a Creative Commons
Licence you may exercise further usage rights as specified in
the licence.

 https://zbw.eu/econis-archiv/termsofuse

mailto:rights@zbw-online.eu
https://www.zbw.eu/econis-archiv/
https://zbw.eu/econis-archiv/termsofuse


ECONOMICS OF ENTERPRISES: 
ECONOMICS AND MANAGEMENT OF ENTERPRISE

10 TECHNOLOGY AUDIT AND PRODUCTION RESERVES — № 1/4(57), 2021

ISSN 2664-9969

UDC 657.2:341 
JEL Classification: О15, О32, D11 

DOI: 10.15587/2706-5448.2021.225380 
Article type «Reports on Research Projects»

DETERMINATION OF FEATURES OF 
DEVELOPMENT OF MODERN THEORIES 
OF MANAGEMENT

The object of research is the processes of development of modern management theories. One of the next prob-
lematic aspects is the identification of the peculiarities of the development of modern management theory in the 
period of digitalization and pandemic, which means a significant impact on the economy.

In the process of work general scientific methods were used: induction and deduction, analysis and synthesis, 
comparison, systematization. The analysis of scientific approaches to the definition of management is carried out; 
the main essential features of modern enterprises and management theories, respectively, are determined. It is 
determined that the theory of management at the present level undergoes significant transformations. In modern 
theories more and more attention is paid to: the intangible component and the peculiarities of its management; there 
is an active transition to digital technologies and digitalization of business; there is a need to use new management 
methods; organizational structures and corporate cultures are changing. This in turn contributes to the purposeful 
formation and development of such institutions within the organization as:

– trust and creative atmosphere of productive group work;
– development of organizational ties within the organization and outside it;
– development of innovative ability of the company’s staff;
– use of experience of other organizations.
Based on the analysis, the following features of modern management theories are identified:
– in modern theories more and more attention is paid to the intangible component and the peculiarities of its 

management;
– active transition to digital technologies and digitalization of business;
– change in the subject of work in most employees, in particular, the transition to advanced information and 

communication technologies;
– the need to use new management methods;
– transformation of organizational structures and corporate cultures. This provides the possibility of effective 

modern management by planning the activities of the firm in the short, medium and long term, as well as obtaining 
the maximum possible profit with minimal costs in a rapidly changing environment.
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1.  Introduction

Modern socio-economic conditions of development of 
the society, which is under the influence of a pandemic, 
demand gradual change of approaches to management. More  
and more leading companies are beginning to acquire the 
features of digitalization and globalization, are characterized 
by a high level of social activity, the spread of organizational 
innovation and more. In this regard, new problems have 
arisen related to the management of socio-economic systems 
at the macro-, meso- and micro-levels. In particular, the 
problems of flexibility and adaptation to constant changes 
in the environment; time constraints; competitiveness of the 
individual and organization; communications and business 
communication.

The definition of modern management features and 
their use in the management of companies are relevant 

and need further solution. It is necessary to integrate new 
approaches to management, in particular, to management, 
which is based on physiological and mental aspects of 
man, based on new practical and theoretical knowledge.

The evolution of management theories took place in 
accordance with economic, political, socio-cultural processes 
of each stage of development of society. Culturological 
factors had a significant influence on the formation of 
the main directions and concepts of management, as value 
orientations determined the main elements of management, 
and the dominant type of culture influenced organizational 
behavior, motivation theories, management decisions, com-
munication system in management [1, 2].

Currently, one of the problem areas is to determine the 
features of modern management theories, patterns of their 
formation and development, taking into account modern 
conditions of digital transformation and digitalization of  
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business. Thus, works [3–5] are devoted to certain aspects 
of digital business transformation.

Thus, the object of research is the processes of de-
velopment of modern management theories. The aim of 
research is to determine the features of the development 
of management theories in modern conditions of digital 
transformation of business and pandemic.

2.  Methods of research

During the work, general scientific and special research 
methods were used:

– analysis and synthesis – for preliminary analysis 
with the formation of the problem, the definition of 
goals; to study the features of modern management;
– analogies, system approach – to determine the struc-
tural links between the elements of development of 
modern enterprise management.
Modern scientific approaches significantly increase the 

pace and scope of new inventions, products and services. 
Therefore, the management of companies is gaining an 
increasing innovative component and focus on self-deve-
lopment. In today’s economy, knowledge is becoming the 
dominant factor in achieving the company’s socio-economic 
goals. Factors such as land, labor and capital, which are 
traditional, in the modern economy directly, depend on 
the effective use of knowledge [2–4].

The concept of «management» is quite broad and is 
studied by various sciences. Traditionally, the definition of 
«management» is associated with the terms «administration» 
and «cybernetics» [5]. Next, the issues of system approach to 
management, the concept of «system», «elements of the sys-
tem», «management functions» are considered. Representatives 
of various sciences – philosophers, sociologists, psychologists, 
jurists, political scientists, economists and others – invest 
in this concept its specific meaning. The thesis is true that 
although the management process is largely universal in dif-
ferent areas and industries, it is subject to the same laws [6].

Management is a purposeful and constant process of 
influence of the subject of management on the object 
of management. The object of management is various 
phenomena and processes: man, team, social community, 
mechanisms, technological processes, devices. 

Management as a process of influence of the subject on 
the object of management is inconceivable without a ma-
nagement system, which is usually understood as a mechanism 
that guarantees many interconnected elements that function 
harmoniously and purposefully [7, 8].

As a rule, most members of society are members of one or 
more organizations, i.e. organizational relations – a characte-
ristic feature of human existence. People enter the organization 
in order to solve problems through management processes [9].

An organization is a conscious association of people, 
which is characterized by the principles of systemic, rea-
sonable organization, structure and aims to achieve certain 
social goals and solve socially significant problems. Every 
organization has the management processes needed to achieve 
its goals and objectives.

Thus, the basic definitions of management, organiza-
tional relations and organization are considered. However, 
there are questions regarding the definition of current 
trends in the development of management theories, areas 
for solving urgent problems that exist in the transition 
to a new type of management.

3.  Research results and discussion

Modern management is a holistic system that includes 
important laws and patterns of enterprise operation, as well 
as planning, organization, motivation and control. The task 
of modern management is the integration of all parties and 
aspects of the company to achieve a common goal. An im-
portant task of modern management is the effective planning 
of the firm in the short, medium and long term, to ensure 
that the company receives the maximum possible profit with 
minimal costs in a rapidly changing environment. Achieving 
success in the management of the company to some extent 
possible with highly qualified management of all aspects of 
the company [10]. The enterprise is a production-economic 
and socio-ecological purposeful system [11]. This definition 
of the object of control means that:

– enterprise management system has a multi-purpose 
nature;
– management goals have a different nature (production, 
economic, social, environmental and technical goals);
– result of the enterprise is the effects of different nature, 
which characterize the degree of achievement of goals;
– in the management system it is necessary to constantly 
monitor the change of goals and adjust the focus of the 
object of management (strategy), which is especially 
important in conditions of instability of the external 
environment, when the goal is initially a landmark;
– errors in setting and forecasting goals inevitably lead 
to a violation of the parity of goals and unjustified ex-
penditure of resources;
– enterprise development, as well as production, is an 
ongoing process and is carried out in the interests of 
achieving the whole set of goals [12].
Effective and adequate to modern conditions of opera-

tion of management companies is the «mechanism» through 
which the company operates, achieves its goals, develops and 
enhances its potential [3]. In this context, it is possible to 
identify the following main tasks that should cover modern 
management theories [4]: adaptive and situational manage-
ment; robotics, automation and digitalization of production.

Overcoming the growing complexity of management, 
the constant growth of innovation and product diversity 
and increasing instability of the external environment lead 
to the adaptation of enterprise functions (research, pro-
duction, marketing) [13].

In the modern practice of foreign companies there are 
two trends in the management process [14]:

1. Develop more complex and fast-acting management 
systems to ensure that the complexity and speed of deci-
sion-making match the complexity and speed of change.

2. Simplify the management system, reduce the period 
of long-term planning and even abandon planning in favor 
of intuition and experience.

Along with this, let’s note that the choice of one of 
the above management trends depends on the industry 
orientation of the enterprise, its size and type of activity.

It is also worth paying attention to the following fea-
tures of modern management theories:

1. In modern theories more and more attention is paid 
to the intangible component and the peculiarities of its 
management. At the beginning of the XXI century there 
was a new direction in management theories – knowledge 
management. It is a systematic process of identifying, using 
and transmitting information and knowledge that people 
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can create, improve and apply [15, 16]. Intellectual work, 
special knowledge and communications increase the com-
petitiveness of the organization, become the main factors 
of creating added value. Knowledge penetrates into all 
areas and all stages of the economic process, and it is 
difficult to separate them from a product or service. An 
increasing part of the managerial influence is directed 
to the intangible assets of enterprises, and management 
is becoming innovative in nature [17]. Promising in this 
context is the use of innovative resources for enterprise 
development, in particular social capital [7].

2. Active transition to digital technologies and digi-
talization of business. Use of big data, neurotechnologies, 
artificial intelligence, quantum technologies, components of 
robotics and sensors, etc. The characteristics of big data 
are «3V»: volume, speed and variability. As an example, 
it is possibel to cite companies in Germany, where most 
companies focus on the use of the latest technologies, 
including IoT in the manufacturing industry; or the US 
Industrial Internet strategy, which involves the creation of 
a comprehensive solution that combines information and 
production processes. According to Kondratiev’s theory of 
cycles, humanity is currently undergoing the 5th cycle in 
its development (since 1981), associated with the active 
development and implementation in practice of electronics, 
robotics, computing, laser, telecommunications technology. 
However, already in the 2030s and 2050s, based on the 
NBIC convergence of nano-, bio-, information and cogni-
tive technologies, the onset of the so-called technological 
singularity is predicted – an explosive increase in the speed 
of scientific and technological progress aimed at creating 
artificial intelligence and self-reproducing machines.

3. Changing the subject of work in most employees [16], 
in particular, it is worth noting the transition to advanced 
information and communication technologies. Information 
systems are becoming the most important component of 
the production apparatus of the enterprise. New infor-
mation technologies create new opportunities for orga-
nizational networks, which take the division of labor to  
a new level, allowing to form product production chains 
and distribution networks. These new conditions require 
new management methods that can ensure the success of 
the enterprise. Methods and forms of management within 
certain networks have become the content of the so-called 
network management. In addition, a significant amount of 
information, its variability, as well as the impossibility of 
rapid and high-quality analysis, lead to the fact that the 
management of most modern companies are unable to ope-
rate with «paper» data on market conditions, competitors, 
technological innovations and more. The use of the latest 
generation of information technology, including software 
based on artificial intelligence, is one of the important 
and significant competitive advantages of any organization, 
regardless of industry and field of activity. An important 
advantage is also the acceleration of all processes, both 
management and production, which in turn significantly 
reduces the cycles of product creation and market entry, 
making high-risk investment decisions.

4. The need to use new management methods. According 
to the management practice of most leading enterprises, scien-
tific and technological progress has significantly intensified 
in the last 50 years. If earlier discoveries in science were 
quite rare (5–6 discoveries per 100 years), now there is an 
avalanche process (up to 1000 discoveries per year). For this 

reason, outdated authoritarian methods of governance are 
ineffective. New discoveries usually occur in the production 
process and therefore in modern conditions, business must 
manage the state apparatus, not vice versa, because the speed 
of making adequate decisions in the face of fierce global 
competition decides a lot. As practical experience shows, in 
today’s economy the most effective in terms of management 
processes of self-organization. The modern innovation model 
is based on the processes of openness, self-organization and 
nonlinear development, where preference is given to small 
and medium-sized highly dynamic innovative enterprises. 
According to statistics from recent years, small businesses 
make a significant contribution to the development of eco-
nomic systems of countries that are world leaders [13–15]. 
For example, in the United States there are more than 
17 million small businesses, which generate 60 % of gross 
national product. More than 90–95 % of non-agricultural 
industrial enterprises in the United States are small. The 
structure of the economic system in other leading coun-
tries is similar. For example, Germany, Indonesia, China, 
Japan have a share of small and medium-sized businesses 
in the national economy over 60 %. Along with this, suc-
cess factors are the formation of a high-quality economy,  
a combination of intelligence and intuition, new knowledge 
and processes of self-organization. The importance of the 
creative component is becoming more and more apparent.

5. Transformation of organizational structures and cor-
porate cultures. Ensuring a creative atmosphere is better 
manifested in those organizations that are set up for hori-
zontal cooperation, rather than vertically oriented man-
agement (which, for example, is quite common in most 
enterprises in Ukraine). Self-organized mobile socio-economic 
systems are successful in the modern high-quality economy. 
The synergistic effect of the interaction of such systems is 
the most effective. According to the World Trade Organiza-
tion (WTO) classification, in the countries of the European 
Union (EU) more than half of the workers work using 
non-standard forms of labor relations and designing non-
standard organizational structures. Only 25 % of employees 
have signed permanent contracts with employers, 35 % are 
self-employed, of which 13 % are employed on temporary 
contracts, 12 % are employed in the informal sector of 
the economy. The growth of non-standard employment in 
the EU is due to the processes of increasing competition, 
which forces to look for new ways to reduce costs, which 
include the use of flexible forms of employment.

In the context of the above, it becomes clear that 
qualitative changes must undergo a corporate culture of the 
enterprise. In order to meet modern trends, it is advisable to 
implement modern management technologies. In particular, 
such technologies include the Agile philosophy (which is 
based, on the one hand, on the principles of lean manu-
facturing, and on the other – on the principles used in 
software development). It is characterized by the smallest 
number of hierarchies and the ability to respond quickly to 
the challenges of a dynamically changing world. After the 
Agile Manifesto was formulated in 2001, the scope of this 
approach has expanded significantly: from software develop-
ment to the creation of new products and services in all 
sectors of the economy. The basic principles of Agile [16]:

– people and their interaction are more important than 
processes and tools;
– working product is more important than compre-
hensive documentation;



ECONOMICS OF ENTERPRISES: 
ECONOMICS AND MANAGEMENT OF ENTERPRISE

13TECHNOLOGY AUDIT AND PRODUCTION RESERVES — № 1/4(57), 2021

ISSN 2664-9969

– cooperation with the customer is more important 
than agreeing on the terms of the contract;
– readiness for change is more important than passing 
the previous plan.
A significant difference between Agile and traditional 

approaches to project management is that it focuses pri-
marily not on the project implementation process itself, 
but on creating an atmosphere of cooperation and effective 
communication between project team members.

4.  Conclusions

The study identified the following features of modern 
management theories:

– in modern theories more and more attention is paid 
to the intangible component and the peculiarities of its 
management;
– active transition to digital technologies and digitaliza-
tion of business;
– change in the subject of work in most employees, in 
particular, the transition to advanced information and 
communication technologies;
– the need to use new management methods;
– transformation of organizational structures and cor-
porate cultures.
It is determined that the intensity and quality of the 

transition to new requirements significantly depends on 
the innovative susceptibility of the enterprise.

The results of research conducted in the work will be 
useful to managers of modern enterprises, and the systema-
tic implementation of defined methods of project manage-
ment (in particular, Agile) can significantly increase the 
effectiveness of research and innovation development.
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