
Blanas, George

Article

The semantics of the "faded" ego

Provided in Cooperation with:
Technological Educational Institute (TEI), Thessaly

Reference: Blanas, George The semantics of the "faded" ego.

This Version is available at:
http://hdl.handle.net/11159/677

Kontakt/Contact
ZBW – Leibniz-Informationszentrum Wirtschaft/Leibniz Information Centre for Economics
Düsternbrooker Weg 120
24105 Kiel (Germany)
E-Mail: rights[at]zbw.eu
https://www.zbw.eu/econis-archiv/

Standard-Nutzungsbedingungen:
Dieses Dokument darf zu eigenen wissenschaftlichen Zwecken
und zum Privatgebrauch gespeichert und kopiert werden. Sie
dürfen dieses Dokument nicht für öffentliche oder kommerzielle
Zwecke vervielfältigen, öffentlich ausstellen, aufführen, vertreiben
oder anderweitig nutzen. Sofern für das Dokument eine Open-
Content-Lizenz verwendet wurde, so gelten abweichend von diesen
Nutzungsbedingungen die in der Lizenz gewährten Nutzungsrechte.

Terms of use:
This document may be saved and copied for your personal and
scholarly purposes. You are not to copy it for public or commercial
purposes, to exhibit the document in public, to perform, distribute
or otherwise use the document in public. If the document is made
available under a Creative Commons Licence you may exercise further
usage rights as specified in the licence.

 https://zbw.eu/econis-archiv/termsofuse

https://www.zbw.eu/econis-archiv/
https://www.zbw.eu/
http://hdl.handle.net/11159/677
mailto:rights@zbw-online.eu
https://www.zbw.eu/econis-archiv/
https://zbw.eu/econis-archiv/termsofuse
https://www.zbw.eu/


The Semantics of the “Faded” Ego: Business 

Modelling for Wellbeing 

 
 

George Blanas 

Department of Business Administration 

TEI (University of Applied Sciences)of Thessaly  

blanas@teithessaly.gr 

 

 

Abstract 

The self or ego semantic representation is the norm in current business 

models for business and economics research in the area of business 

modelling for wellbeing of individuals. The self or ego semantics is also 

used for the representation of selected stakeholders(family, friends, 

doctors, attorneys, co-workers, etc) who have one or more relationships 

(family, social, legal, economic, etc) with the research subject who have 

lost part the agency capability to provide meaningful information in 

relation to questions asked. The selected stakeholders’ or alters’ views 

may represent [a] their understanding of the rationality of the patient’s 

ego before the illness and/or [b] the current wishes of the patient’s 

“faded” ego.  

The paper explores the ego-net semantics representations as the most 

appropriate extended ontology to be used in research related to the 

wellbeing of a patient with dementia in comparison with the ego semantics. 

Ego-nets can be analysed using the established Social Network Analysis 

(SNA) methodology and can be drawn around various types of relationships 

out of which decision making decisions related to rationality and happiness 

as parts of wellbeing can be derived from stakeholders. The paper re-

addresses a number of important research issues in applying the ego-net 

semantics approach like “fading” stages and related stakeholder network 

patterns, decision making approaches in relation to Proxies, Trustees, 

Caregiver[s], Fraud, Care Models, Dementia Friendly Environments and Risk 

Complexities in Unexpected Events. 
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